Allergy Screener
(an mHealth App)
Our Mission & Vision
• Our product is a simple but intelligent mobile
application that is based on continual analysis of
vast amounts of almost all available data.

Product Description

Financial Supports

Please visit: www.allergyscreener.com

• Prior research is supported by AHRQ – the Agency
for Health Care Research and Quality, grant
R01HS022728.

• Our app will provide information to quickly
identify the signs and symptoms of a severe allergic
reaction.
• Feature 1: Identify a potential fatal allergen;
• Feature 2: Offer tips and caution about foods or
drugs;
• Feature 3: Save patients’ time in searching for a
good doctor;
• Feature 4: Reduce expenses if linked to their
health insurance network.

• An initial investment of seed funding was supported
by InfinityData Investment Co., Ltd. with
USD$3,000, which allowed us to begin
development of a viable prototype in the US.
• We are seeking additional funding for pitching our
app to China’s market.
The Test Phase:
R & D in the US

Architecture

The Clinical Problem
• The CDC lists allergy as the 6th leading cause of
chronic illness in the US, with an annual cost in
excess of $18 billion. Allergic rhinitis alone affects
between 10-30% of adults with an annual cost of
over $11 billion.
• Although comparable results are not found in
China, Chinese people are really suffering due to
their heavily polluted environment that presents in
air, water, food and drugs. Specifically, reports of
low morbidity of allergies appear to be due to
difficulties in counting cases based on the huge
population of China with large regional differences,
coupled with habitual endurance that characterizes
most Chinese in response to various reactions
occurring in their body.

The Application Phase:
Marketing in China

Team Members

Other Data

Our Solution:

Social Media &
Knowledge-base Data

We created a disruptive data innovation utilizing
clinical data from a large allergy repository, clinical
knowledge bases, consumer data from social media,
and localized weather and air quality data.

User Experience
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A User Interaction Example of Our Product

• Chunlei Tang, Ph.D. is a research fellow in the
Department of Medicine at Harvard Medical
School. Email: ctang5@partners.org.
Clinical Data

Question Bank

Growth and Valuation:
We will derive growth at Allergy Screener by systematically
increasing user adoption, targeting more markets, and
bringing value to more stakeholders. Adoption of the tool by
large health insurance companies or health care provider
organizations would increase growth exponentially, rather
than simply targeting individual consumers.

• Joseph M. Plasek is a Ph.D. student in Biomedical
Informatics at the University of Utah.
• Fuqin Yan is a data scientist working at a financial
technology company, FinMason Inc, US.
•

Advisor 1: David W. Bates, MD, Msc, Chief Innovations
officer and Senior Vice President at Brigham and Women’s
Hospital.

•

Advisor 2: Li Zhou, MD, Ph.D., Assistant Professor at
Harvard Medical School and Senior Medical Informatician
at Partners eCare. Li is principal investigator of an AHRQ
funded grant focused on analyzing allergy information in
electronic health records.

